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(Heinemann); William Longman; Harold Raymond (Ghatto
and Windus); G. G. Rivington, Hon. Treasurer; W. Symons
(Blackie & Son); Stanley Unwin; Geoffrey S. Williams, Vice-
Chairman; George Wilson (A. & C. Black).
The Associated Booksellers: H. E. Alden (Simpkin, Marshall);
G. B. Bowes (Bowes and Bowes, Cambridge); F. Brown (Educa-
tional Supply Association); Frank A. Denny (A. & F. Denny);
Gilbert Foyle (W. & G. Foyle); F. J. Hanks (B. H. Blackwell,
Oxford); J. Norman Read (John Read, Bolton); David Roy (W. H.
Smith & Son); W. S. Sisson (Sisson & Parker, Nottingham);
A. Stevens (The Times' Book Club); J. Ainslie Thin (James Thin,
Edinburgh); Charles Young (Lamley & Co., London). Maurice
Marston acted as Secretary to the Committee.
No one who did not serve both on the committee itself and some
of its sub-committees, wrote Stanley Unwin in his introduction to
the published Report, ehas any conception what a time-absorbing
occupation it was.' Special reference was made by the same writer
to cthe indefatigable work and self-sacrifice of the chairman, Mr. G.
Brimley Bowes'. Not all the recommendations were universally
approved but they were accepted as a new charter in the history of
the British book trade.
There was urgent need for closer co-operation with so many
fresh problems to face. New methods of mechanical production
had made it possible to print books as easily as newspapers.
Enterprising newcomers had introduced disturbing elements of Big
Business. Publishing had become a scramble for the best-seller,
with glaring advertisements heralding new masterpieces every week:
* Vanity Advertisements', often designed not only to sell the book
of the week or the book of the month as the case might be, but also
to lure into the advertiser's net other authors unaccustomed to the
flattery of finding their names emblazoned in print, like those of
Hollywood film stars.
Authors, as Frank Swinnerton, with personal knowledge of both
camps, pointed out at the time in Authors and the Book Trade, tad
not grasped the fact that the established publisher lived by his
list, and not by individual books in it fiHe has to do his best
for all the books in it.' Steps were taken during the nineteen-
thirties to counter the mounting costs of this publicity, but,
for the most part, until the Six Years War introduced the ration-
ing of advertisement space in the press, dignity and tradition